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Abstract 
 
Relevance. Intercultural communication is seen as a purposeful connection between different cultures, which performs 
an exchange of information, cultural and spiritual value through professional activities to meet the needs of tourists, while 
taking into account the uniqueness of every culture. 
 
Purpose. This study argues for the significance of the cultural approach to the professional training of the future tourist 
guide for intercultural communicative interaction. Notably, meeting the constantly growing needs of the tourist market 
consumer is a pressing issue. It is emphasised that the professional training of a specialist in this field should be focused 
on providing a high quality theoretical and practical training for a specialist to be ready for professional and 
communicative interaction with consumers of tourist services. 
 
Methodology. When interacting with the audience, the guide uses methods of pedagogical influence, which are based on 
didactic principles (scientific, ideological, connection with real life, accessibility, system, responsiveness and 
persuasiveness). They define the content, organisation and methods of educating tourists during the excursion, regardless 
of them being children or adults. The excursion method is the basis of the tour and is a compilation of the ways for the 
guide to share the knowledge and tourists’ reception of this knowledge. 
 
Results. Personal qualities associated with understanding people’s inner world and humane treatment are crucial for the 
future guide. Travel services reveal the inner world of a person in new aspects, accompanied by the emergence of new 
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emotions and psychological relief. In this process, intellectual, sensory, cognitive efforts are made in a non-linear way for 
enriching the social experience, regardless of a person's financial status (which to some extent is the democracy of 
tourism). 
 
Conclusions. The main aspects of professional training of the future guide for the intercultural communicative interaction 
in professional activities are presented. 
 
Keywords: excursion; the guide; intercultural communicative interaction; pedagogy of tourism; professional training of 
specialists for tourist support; cultural studies approach in education; standard for preparation of guides. 
 
Introduction 
Nowadays, a tour guide is considered as a special 
profession, which must correspond to a certain personality 
type, which possesses specific interests and abilities, and a 
certain combination of individual, psychophysiological 
and physical features. Personal qualities associated with 
understanding people’s inner world and humane treatment 
are crucial for the future guide. The modern civilisational 
development is discussed within the framework of its 
components, which are the economy, social sphere and 
spiritual culture. The global factor that affects each of the 
above components is world tourism as a social 
phenomenon with a variety of meanings and 
manifestations. Tourism affects the stability of society by 
fostering tolerance and hospitality and forms a 
communicative culture and public diplomacy that enhance 
consolidation of the nation. At the beginning of the 21st 
century, tourism began to develop globally, which was 
caused by the voluntary temporary migration of large 
numbers of people to another environment with a specific 
tourist purpose. Due to this mass traveling to another socio-
cultural environment, intercultural communications 
intensify, which signifies tourists’ knowledge in various 
fields, and economic and cultural connections between 
ethnic groups and peoples become tighter. The problem of 
consumers’ satisfaction with the tourist market services 
becomes especially relevant [1; 2]. 

Travel services reveal the new aspects of a person's 
inner world, accompanied by the emergence of new 
emotions and psychological relief. In this process, 
intellectual, sensory, cognitive efforts are made in a non-
linear way for enriching the social experience, regardless 
of a person's financial status (which to some extent is the 
democracy of tourism). Therefore, special attention should 
be paid to the training of staff in this field. The training 
programmes for guides that are used today, as well as their 
content and regulatory framework do not fully reflect the 
demands of the tourism practice. This aggravates the 
problem of developing a professionally oriented 
pedagogical practice that provides the modern professional 
knowledge, skills and abilities for organisation and 
management of excursions. It is necessary to design 
systems of professional development of teachers and 
employees of the tourism industry considering the 
specifics of the content of professional training of a tourist 
guide, as well as the mandatory adoption of a single 
professional standard for training guides, adoption of the 
experience of European countries, unification of the 
requirements and standards for the training of tourist 
guides. As for now, the meaningful basis for professional 
training of tourist guides is culture, which encompasses 
values, meaningful knowledge, and ideas, which are 
reflected in art, religion, tradition and human experience. 

However, the conventional system of education proposes a 
narrow understanding of the cultural studies approach, 
which is its reduction to the cultural studies aspect, the 
principle of cultural centrism, which indicates the lack of 
its methodological argumentation and incomplete use of 
opportunities in this field [3]. 

A crucial condition for the implementation of a cultural 
studies approach to the training of guides is their spiritual 
and moral development. The spiritual potential of a 
specialist is determined by the degree of one’s involvement 
not only in the global culture but also in national and 
cultural traditions. Not so long ago, ethnic traditions were 
considered to be almost a forbidden topic in Ukraine. 
Personality was interpreted within the framework of 
society, outside the ethnic group. Nowadays, when 
different national cultural traditions start a dialogue, they 
interact and enrich each other. There are favourable 
opportunities for the guide to understand the processes of 
internationalisation of public life, the development and 
functioning of human culture in general. One of the key 
aspects in the implementation of the cultural studies 
approach is the need to ensure the cultural identification of 
the future guide. Notably, the cultural studies approach in 
relation to the professional activity of a guide has a number 
of nuances in which the dialectic of this concept is 
revealed. First of all, this professional activity itself is an 
integral part, a cultural phenomenon. Therefore, its 
development can be ensured only within the social, 
cultural, and historical framework. However, the 
professional activity of the guide is not only about cultural 
self-development but also about the process of 
transmission and translation of cultural patterns of life and 
behaviour. It is vital that this process develops in the 
context of culture, so that its results will be not only 
utilitarian knowledge, skills and abilities but also the 
mastered values of culture [4; 5]. 

 
Literature Review 
Analysis of recent research and published sources has 
shown that scholars have thoroughly investigated the 
primary problems of training guides [2; 6], improving their 
skills [1; 7; 8], sustainable development of the school of 
excursion in Ukraine [9-11]. Some scholars have 
investigated the issues of guides’ course training [5; 12; 
13], development and improvement of excursion methods 
and organisation of excursion activities [4; 14; 15]. In 
addition, scholars were interested in pedagogical research 
on problems of development of the content of professional 
education in the field of excursion activities [16; 17]. The 
main prerequisites for the development of the domestic 
tourism industry are the establishment of the effective 
system of training tourism professionals. This implies not 
only the development of a tourist educational and 
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pedagogical system but also the improvement of the 
organisation of the education of specialists in the tourism 
industry. The need to improve the system of vocational 
education in the tourism industry is caused by the social 
demand, which is changing under the influence of 
globalisation processes in Ukraine and in the world. Now 
a separate approach in professional pedagogy has been 
determined, which is pedagogy of tourism. Theoretical 
principles of tourism pedagogy were discussed in the 
works of Ukrainian researchers L. Sakun [6], V. 
Fedorchenko, N. Fomenko, M. Skrypnyk, G. 
Tsekhmistrova [16] and others. According to L. Sakun, 
pedagogy as a science is constantly evolving and changing, 
which leads to the emergence of new fields such as 
pedagogy of the tourist personality, pedagogy of culture, 
pedagogy of tourist communication, pedagogy of tourism 
and pedagogy of international tourism, pedagogy of 
tourism history, pedagogy of social tourism, pedagogy of 
tourism activity. The scholar defines the pedagogy of 
tourism as a relatively new approach in pedagogy, which 
subject matter is the process of development the 
personality of a highly qualified specialist in the tourism 
industry. Representatives of this section of pedagogy 
consider the pedagogy of tourism as a masterful education 
of a new type of a specialist in tourism, which can 
withstand significant competition in the labour market at 
the present stage of human development [16]. 

M. Skrypnyk clarifies the concept of pedagogy of 
tourism as a science by giving it a broader meaning, 
namely: the study of the processes of education, training 
and personal development in the context of humanitarian 
and social functions of tourism. According to the scholar, 
the subject matter of tourism pedagogy is "a special form 
of public consciousness of a person's education 
(components of which are education and training) during 
one’s stay for health, cognitive or business purposes in 
another place and education of tourism professionals" [6]. 
In addition, V. Fedorchenko, who believes that: “taking 
into account the features of tourism, it is possible to give a 
specific definition of pedagogy as a science of education 
and upbringing through tourism and to develop tourism. 
Indeed, in relation to the tourist's personality, pedagogy is 
focused on the educational impact, and in relation to the 
tourism specialist - on education”. Thus, the subject matter 
of the research in tourism pedagogy is education as a 
function of transferring accumulated values to tourists such 
as knowledge, life experience. Another subject matter of 
the study is the pedagogical system of tourism education 
as a means of transforming a new generation of 
professional knowledge, competences, and skills in 
tourism activities [17]. After analysing opinions of 
Ukrainian scholars, it could be concluded that the priority 
of tourism pedagogy as a science is to reveal the patterns 
in the field of education through tourism, tourism 
education and training, as well as the management of 
educational systems. Thus, according to V. Fedorchenko, 
pedagogy of tourism can be defined as the science of 
education and development of personality by means of 
tourism in the process of travelling. At the same time, 
pedagogy of tourism as a science that provides professional 
training in the field of tourism and tourism industry, in 
particular. Despite the valuable results in the scholar’s 
studies, the problem of effective training of future tourism 

specialists as a specialist able to conduct intercultural 
communication at a high professional level to meet the 
growing needs of consumers in the industry remains 
relevant. 

 
Materials and Methods 
Excursion method is the basis of the tour and is a 
compilation of methods and techniques for communicating 
knowledge. The basis of these methods is clarity; 
obligatory combination of two elements is show and story; 
optimal interaction of three components is the guide, 
sightseeing objects and tourists; movement of tourists 
(motor skills) through a certain route to study objects in 
their natural location. The complex nature of the excursion 
method is revealed due to the means of communication of 
knowledge by the guide and the reception of this 
knowledge by tourists. Among the teaching methods 
borrowed by tourist guides from pedagogy, there are 
verbal, visual and practical methods. In their storytelling, 
guides use verbal methods, oral presentation of 
information, conversation, explanations, retelling the plot 
of a particular literary source, and explanatory reading. A 
large part of the presentation uses visual methods such as 
demonstration of the studied objects in nature or in images; 
practical methods, which imply tourists’ independent work 
on mastering the information, review of objects, etc. The 
perception of the excursion material is based on a 
combination of three types of mental processes: cognitive 
(feeling, thinking, imagination), emotional (experience), 
volitional (efforts to maintain attention, activation of 
memory). 

Excursion method uses a variety of means to enhance 
the perception of the material, while taking into account 
the achievements of methods of psychology. Various 
forms of storytelling play an important role here. One of 
them is a problematic presentation of the material. The 
guide asks a question that needs to be solved and involves 
participants in finding the necessary answer. Another 
method is to transition from monologue to dialogue in the 
story. In excursion practice, analogy method is widely used 
since it involves the activation of various associations of 
tourists. Using the inductive method, the guide summarises 
individual facts and draws conclusions based on the 
presented material, moving from specific aspects to 
general concept, from individual facts to general 
conclusions. Using the deductive method, one develops the 
idea from general concept to specific aspects and proves 
the thesis presented at the beginning by using arguments. 
Inductive and deductive methods of cognition have the 
same significance for the methodology as analysis and 
synthesis. However, there is a significant difference in their 
application. If induction and deduction are used in the 
storytelling, analysis and synthesis are used in the part of 
the tour, which is tentatively called "the show". The 
essence of the excursion analysis involves a detailed study 
of the object by imaginary dividing it into parts with the 
emphasis on their features, which is aimed at developing 
the concept of the environment. Among the types of 
excursion analysis there are: 

1. Art criticism, which is used as a method of displaying 
works of art and architecture. It allows revealing the idea 
of the work, explaining the means and methods of creating 
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an artistic image. Methods of art analysis depend on the 
type of art. 

2. Historical analysis enables an in-depth evaluation of 
information in terms of the most prominent features of a 
particular era, revealing the connection of the tour object 
with historical events. 

3. Natural science analysis reveals the most significant 
properties of objects during natural excursions. 

4. Production and economic analysis are the 
development of the essence of process technology and the 
economic basis for the certain types of human activities. 

When interacting with the audience, the guide uses 
methods of pedagogical influence, which are based on 
didactic principles (scientific, ideological, connection with 
real life, accessibility, system, responsiveness and 
persuasiveness). They define the content, organisation and 
methods of educating tourists during the excursion, 
regardless of them being children or adults. Therefore, the 
excursion method is the basis of the tour and is a 
compilation of the ways for the guide to share the 
knowledge and tourists’ reception of this knowledge. 

 
Results and Discussion 
Dictionaries and guidebooks on modern tourism record the 
meaning of basic concepts used at various levels in this 
field such as "tourism", "international tourism", 
"diplomacy" and "people's diplomacy". "People's 
diplomacy" means the exchange of delegations from non-
governmental institutions, public organisations and 
associations, which represent the public interest within 
intercultural communication but from an informal 
standpoint. Since the development of mutually beneficial 
cooperation between different social groups establishes 
multifaceted democratic connections with the outside 
world, the task of public diplomacy is to protect them [14; 
18; 19]. The importance of tourism as a factor of "people's 
diplomacy" is especially relevant considering the tragic 
events that have taken place in recent decades and continue 
to take place in various countries around the world, 
including Ukraine. However, at any level of international 
relations development, participants in these processes must 
be prepared for productive intercultural interaction. A wide 
range of specialisations of tourism professionals is 
required due to the need to meet the variety of needs of the 
tourism market consumers [15; 20-22]. Tourist 
establishments should employ highly qualified specialists 
who speak basic foreign languages. Evidently, managers’ 
communication without mediation interpreters with both 
guides and tourists contributes to the good working 
rhythm, quick solutions of problems, enhancement of trust 
and better attitude of foreigners to the officials of tourist 
organisations. 

Notably, in this context, increasing the level of 
professional training of tourism workers to communicate 
with representatives of different societies depends on the 
quality of their preparation for intercultural 
communication, as well as the level of foreign language 
proficiency and knowledge of various needs of different 
categories of tourists. When shaping the experience of 
productive tolerant intercultural communicative 
interaction of future specialists N. Yaksa refers to its 
components, which are socio-cultural environment, 
upbringing and practice, which are performed through 

education; being familiar with global culture and universal 
values and standards of living at the same time; 
development of spiritual potential and new ways of 
thinking within the framework of civil human rights; 
perception of the history of one's nation through the 
historical past of one's country and humanity in general, 
and oneself who cares national values and responsibility 
for the future of humanity; development of understanding 
of the integrity of the modern world, interdependence of all 
events and processes, the need to unite the efforts of 
representatives of different cultures to solve global 
problems; recognition of equality and dignity of all 
cultures and the right of representatives of other cultures to 
preserve their cultural identity, etc. [9]. The intercultural 
component of professional communication helps the 
student to form a holistic view of education, designed on 
the basis of dialogue of cultures, which allows involving 
the future professionals in the cultural heritage of the 
world. 

In terms of designing intercultural interactive 
exchange, professional training of a guide involves taking 
into account the aspect of intercultural dialogue. L. 
Yevdokimova-Lysohor interprets intercultural dialogue of 
a tourism specialist as "professional and business 
interaction with representatives of different cultures and 
languages, acquisition of creative skills of dialogic 
interaction in professional activity" [7; 10]. Hence, 
intercultural communication can be seen as a purposeful 
connection between different cultures, where an exchange 
of information, cultural and spiritual values occur, while 
taking into account the uniqueness of every culture in 
professional activities to meet the needs of tourists and 
intercultural dialogue. To avoid communicative 
contradictions, it is necessary to understand the contexts 
that occur, which are the context of the real situation and 
the contexts of individual participants of communication. 
Understanding contexts is a method for comprehending the 
cultural dialogue, which can be seen as a means of 
communicative interaction between individuals or groups 
of people who belong to different cultures. Tourism 
services employers and consumers’ modern requirements 
for tourism professionals derive from competition in the 
labour market [23; 24]. Thus, the professional training of a 
specialist in this field should focus on ensuring a high level 
of their theoretical and practical training, readiness for 
professional, as well as communicative interaction with 
consumers of tourist services. 

Nowadays, advanced training is also an important and 
necessary condition for the guides’ practice. Improving the 
professional skills of guides is contributed by training tours 
(without the participation of a group led by an experienced 
teacher and curriculum developer), educational and 
demonstration tours (conducted by experienced teachers 
and curriculum developers), field trips, special exercises 
for memorising, observation. As a rule, advanced training 
at any organisations or training centres, which is certified 
by the relevant documents (license, certificate), is 
proposed for self-paid students. There are various forms of 
professional development of guides. First of all, these are 
seminars that can be organised by employment centres, 
tourism committees, faculties of advanced training in 
higher education establishments, individual entities of the 
tourism industry. The topics of these seminars relate to the 
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issues of excursion activities such as ethics of 
communication with tourists, safety during excursions and 
issues of accident insurance, problems of formation of the 
contracts for excursion services, liability of the parties for 
breaching the contract. As a rule, these seminars involve 
guides with working experience. The duration of the 
seminars is 1-2 days. The second form is advanced training 
courses for guides (50-70 academic hours for 3-4 months). 
The training programme usually includes the study of new 
excursion routes, new topics, programmes for individual 
tours. Third form is training courses for novice guides. The 
duration of courses is not less than 100 academic hours. 
Upon completion, documents such as a certificate and a 
license are issued. An approximate plan for training and 
retraining courses for guides and guides-interpreters is 
designed for 100-150 academic hours. As a result, students 
master the following skills and gain experience in: methods 
of preparation and conduct of sightseeing tours; methods 
of developing original excursions; methods of historical 
interpretation; cultural and natural heritage; methods of 
development and testing of tourist routes; use of 
information resources during the compilation of control 
texts for excursions. As a rule, the programme of such 
courses includes studying features of geological, 
geographical, historical and ethnographic development of 
the region; educational and methodical excursions and 
study of the objects of the exhibition; practice of giving the 
excursions. The training consists of three logically 
connected blocks: 

a) educational and methodical preparation of students 
for the test; 

b) methods of conducting a sightseeing tour; 
c) educational and methodical preparation of students 

for the exam. 
Travel agencies, excursion bureaus, training centres, 

employment centres, secondary and higher vocational 
schools, tourism committees in cooperation with 
educational institutions can provide training and advanced 
training services. Training and retraining courses for 
guides exist at many governmental and non-governmental 
organisations in Ukraine. Kyiv Institute of Industrial 
Training constantly conducts courses within the 
programme "Guide". The courses last 2.5 months. After 
these courses, students receive official permission to 
conduct tours in Kyiv and receive standard documents. 
Since 1986, the State Enterprise "Training and Consulting 
Centre for Tourism" existed in Ukraine as a branch of the 
All-Union Institute for Advanced Training of Managers 
and Specialists of the State Committee for Tourism. 
Nowadays it is a state educational institution, which is 
included in the State Register of Postgraduate Education 
Institutions and provides courses in many fields on a level 
of higher education. This centre provides distance and field 
training of guides and guides-interpreters in Lviv, Kharkiv, 
Zhytomyr, Ivano-Frankivsk, Sumy and other Ukrainian 
cities. In Lviv, several institutions also train guides. 
Limited Liability Company Mandry Plus Centre is 
engaged in training and retraining for the tourism industry 
in fields that are not included in the programmes of 
educational institutions engaged in general training of 
specialists in tourism [25]. 

The Lviv Association for Tourism Development is also 
recruiting for a licensed Course for Guides and Translators. 
Course duration is 3 months. Upon completing courses, 
state documents are issued. Despite the fact that tourism 
education in Ukraine trains specialists at a high level, there 
is a problem of providing the industry with potential staff 
due to the relatively low level of cooperation between 
tourism schools and tourism enterprises. Therefore, fields 
of joint activity such as the integration of the work of 
tourism professionals and educational institutions through 
consultations, practical tasks, participation in training, etc. 
are also important. The participation of teaching staff in the 
professional activities of the tourism field (working in 
companies as guides, tour operators, etc.) is required. The 
qualitative result of this cooperation is the integration of 
preparedness and ability of graduates to perform 
professional activities. For analysis purposes, the training 
programmes of other countries were divided into three 
categories to present an objective picture of the 
opportunities for training, retraining and certification of 
guides, interpreters and instructors in Europe and the 
United States, Asia, Africa, and Australia. 

The analysis of the programmes in the category 
"European countries and the USA" showed that there are 
many schools and institutes for advanced training and 
retraining. However, a permission for work can only be 
obtained if it is certified by an officially recognised 
organisation (for example, in Spain it is the Asociaciones 
Profesionales de Guías de Turismo; in the USA it is a 
regional organisation such as the Chicago Professional 
Association of Guides, in the UK it is the Association of 
Professional Tourist Guide and Institute of Tourist 
Guiding). In addition, in the countries of this category there 
are many types of guides (guides-interpreters, guides-
drivers, speleo-guides, eco-guides, guides for services in 
the sacred places, guides who work on the same route, art 
guides and etc.) and a clear restriction by the territory, i.e., 
the documents of the guide define in which region one has 
the right to work (for example, in Spain, if the guide was 
certified and licensed to work in Barcelona, then to work 
in another region one needs to be re-certified in this 
region). This is a very rational approach, which gives 
additional confidence to tourists that their guide has a deep 
knowledge of the region, its historical and cultural features, 
etc. 

In Asia and Africa, supplementary education in tourism 
is provided mostly by the short-term and summer courses, 
and vocational educational programs. But there are also 
programmes that last up to a year and focus on improving 
the skills of specialists in these fields. Most educational 
institutions in the Asian and African regions are members 
of National Tourism Associations/ Organisations, which, 
in their turn, are members of the World Tourism 
Organisation [26]. In Australia, as evidenced by numerous 
universities and schools the development of tourism and 
education in general are carefully considered. Universities 
and colleges hold year-round courses in various 
programmes in the field of tourism. Assessment of the 
level of training and preparedness for work is done by 
Guiding Organisations Australia (GOA), which has been 
recognised by the country's leadership and representatives 
of the tourism industry (Table 1). 
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Table 1. Analysis of foreign experience in organising supplementary education in the field of tourism 

 Europe and the USA Asian and African Countries Australia 
Subjects of SPE 
(supplementary 
professional 
education) 

University (Great Britain), Jaume 
I University (Spain), 
International school of tourism 
sciences (Italy), School of Tourist 
Guides in Greece (Greece), 
Iceland Tourist Guide School 
(Iceland) 

University of Hawai`i; Hawai’i 
International Hotel Institute; 
The Singapore Hotel and 
Tourism Education Centre 
(SHATEC); Haikou Vocational 
Tourism School; Korea 
Tourism Organisation; Indian 
Institute of Tourism and Travel 
Management (IITTM); East 
Asia Institute of Management 
(EASB). 

William Angliss Institute, 
International College of 
Management, Sydney, 
University of Ballarat, 
Flinders University. 

The presence of 
a coordinating 
SPE structure 

Most training entities are 
members of associations and 
unions (institutes). In the 
countries of the European Union 
and in the USA, there are 
organisations that control the 
issuance of rights and certificates 
for the right to engage in tourism 
activities in a centralised way. 

Field Guide Association of 
South Africa, Government of 
Fr. Hainan (China), Appraisal 
Centre and Training Centre of 
Professional Skills, local 
education departments. 

Government agencies, 
including the Department of 
Hospitality and Tourism. 

General concept 
and 
methodology of 
SPE 
programmes 

There are courses for training 
specialists in specific fields such 
as art guide, guide to meetings, 
guide to sightseeing tours, etc. 
The training programme includes 
studying the history of the region 
where the activity will be carried 
out; compulsory 
second/additional language 
study; teaching correct speech; 
study of art culture; geography of 
the region; geography of the 
regions around the world. 

Promoting the training of 
guides through education that 
meets FGASA and National 
Training standards; improving 
management skills, exchange 
of professional experience. 

The programmes are 
targeted and designed for 
those who are already 
working in the field of 
tourism, hospitality and 
event tourism, especially at 
the operational level, as 
well as for those who are 
interested in developing 
knowledge and skills in this 
field. 

Practical 
component of 
SPE 
programmes 

In educational programmes, the 
emphasis is put on theoretical 
knowledge and its practical 
application. All institutions have 
facilities for practical training. 

Working on real routes, in a 
training agency for sales and 
excursions. 

Practical work with tourists 
is considered carefully, 
many workshops are held. 

Use of 
information 
technologies 

There are well-equipped 
computer rooms for developing 
routes and planning excursions, 
part of the training is carried out 
with the help of 3D maps. 

Modern information 
technologies, rooms for video 
conferences, multimedia 
technology laboratories. 

The information and 
communication tools such 
as interviews with 
practitioners, master 
classes, databases on 
objects, templates for 
developing tours, etc. are 
used 

SPE quality 
assessment 

Obtaining a certificate or right 
(card), a license validated by the 
National Federation of Tourist 
Guide Associations, increases the 
competitiveness of the student, 
this certificate is international. 

Obtaining a document means 
that the qualification meets the 
requirements of state standards 
for guides, interpreters, 
instructors. 

Obtaining a guide card 
means that the qualification 
meets the requirements of 
the Guiding Organisations 
Australia (GOA) 

A document 
issued based on 
the results of 
SPE training 

In most European countries a 
guide card, guide rights or 
certificate (Blue badge card, 
Carnet de la guia turistica) is 
issued, in the USA a certificate 
(Tour guide certificate) is issued 
for confirmation. 

Certificate Photo ID Card, its annual 
renewal is mandatory and 
possible after confirmation 
of qualification. 



Training of the future tourist guides for intercultural communicative interaction within professional activity 

1767 

Control in the 
system 

The issuance system in Europe 
and the United States is 
controlled by the country's 
professional associations, 
government agencies and/or the 
NFTGA (National Federation of 
tourist guide associations). 

Field Guide Association of 
South Africa, Government of 
Fr. Hainan (China) 

The document is overseen 
by the Guiding 
Organisations Australia 
(GOA) and the Department 
of Hospitality and Tourism. 

In April 2016, parliamentary hearings on tourism in 
Ukraine regarding standardisation and professional 
development of tour guides were held, where it was 
proposed to adopt a European standard for training guides 
along with a dozen other European standards. This 
standard regulates the training, retraining and performance 
standards for tour guides. The training of guides should be 
based on the requirements of the European standard EN 
15565: 2008. This year, the European Union has revised 
many of its standards and prolonged the operation of this 
standard for another ten years. The purpose of 
standardisation is the mutual recognition of the 
qualification of a tourism guide in the countries of the 
European Union, as well as ensuring the compatibility of 
the quality of the guide's activities within the international 
context. European standard EN 15565: 2008 sets minimum 
requirements for the training of tour guides and training 
programmes. However, the requirements for training 
programmes defined in the standard are minimal and do 
not hinder supplementary training or additional methods of 
assessment of competence [27-29]. 

The standard determines that the guide training 
program should be designed so that future tour guides can: 
1) represent the region (place, city, region and/or country); 
2) lead groups or individual visitors (visitors with special 
needs in particular) to natural and artificial attractions; 3) 
study the information to give accurate and relevant 
comments; 4) interpret the cultural and natural heritage and 
the environment for the visitors; 5) help visitors understand 
what they are seeing and/or visiting; 6) inform visitors 
about all relevant aspects of life in the region; 7) create 
and/or develop excursions in one’s region; 8) submit the 
material properly. The training program should be 
designed so that tour guides also have the opportunity to 
assess their audience, adapt to the interests and needs of 
visitors by selecting relevant information, present the 
information to the fullest and in an appropriate manner. 
The training programme should be designed so that tour 
guides gain knowledge of the tourism industry and visitor 
profiles in their area; relevant rules and regulations, 
including health and safety; tax insurance claims; 
marketing and features of tourism business [30; 31]. 

This standard also defines the requirements for 
regionally specific subjects. A guide training program 
should be designed to teach how to interpret the region's 
cultural heritage. It should include such recommended 
subjects as history (political, social and economic), 
archaeology, art history, architecture, geography and 
geology, natural heritage, ecology, flora and fauna, 
weather and climate, art, literature and linguistics, customs 
(folklore, traditions and mythology), economics, 
agriculture, industry, services, modern life (legal and 
political system; education system; social assistance and 
health care systems; science; intercultural issues; 
recreation, leisure, entertainment and sports food and 

beverages, celebrities). The training programme for future 
tour guides should include some specific subjects, such as 
the basics of working conditions related to the profession 
of tour guide; public, trade, labour and tax legislation and 
social security; the concept of public and private 
professional organisations related to the profession of tour 
guide; legislation in the field of tourism and cultural 
heritage [25; 32; 33]. 

The standard emphasises the practical training of future 
guides. It is stated that the programme of practical training 
should include demonstration tours and excursions to 
places, monuments, and all major heritage sites of the 
region. N. Nychkalo, when analysing theoretical materials 
on pedagogy, psychology and tourism as a component of 
the theory and methodology of vocational education, noted 
that one of the most important aspects of Ukrainian 
vocational tourism education is the justification and study 
of cultural principles of vocational education [12]. The 
network of tourist communication allows for a global 
synergy of cultures, when they develop and improve while 
unconditionally preserving their identity. Tourists and 
locals are seen as bearers of humanitarian values, which 
they exchange during their communication [34; 35]. As a 
result, there is an intensification and deepening of 
interaction, mutual influence, interflow and enrichment of 
cultures. Therefore, tourism through a system of different 
social institutions can cause “direct (through direct contact 
of their representatives) humane communication of 
societies, and their interaction on the basis of human-
cantered parameters of order (including social). It focuses 
on humanitarian values, social programmes, projects, 
goals, ideals and promotes self-organisation of a humane 
global society” [8]. 

Therefore, it should be noted that mutual understanding 
is the result of a properly organised dialogue between 
representatives of different cultures. "Dialogue, which 
contains all the accumulated communicative potential of 
humanity (conversation and debate, competition and 
cooperation, tirade and opposition) develops both 
individual’s self-esteem and respect for others." As a rule, 
a tourist is a person of "dialogic style" [13], who possesses 
cultural qualities inherent for one's society. Along with the 
progress in the informatisation of society, there are such 
negative phenomena as lack of contacts and 
communication between people, communicative 
limitations, loneliness. It is necessary to intensify dialogic 
ties as the basis of modern communicative culture for 
intercultural dialogue to reduce the negative consequences 
of informatisation of society. Here, the cultural function of 
tourism plays an important role, which, according to O. 
Holovashenko, is developed by using the model of 
interaction of four cultures, which are the culture of the 
region where tourists come to; leisure culture; original 
culture of locals; service culture. For effective 
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communication, communicative culture must correspond 
to the current level of development of civilisation [11]. 

Intercultural communication occurs between 
representatives of different cultures, during which 
communicators show their experience, knowledge and 
values, revealing the essence of culture. Therefore, most 
foreign scholars see it as an interaction between different 
cultures, which has a dual nature, it is a special branch of 
human relations that combines communication and culture 
[36; 37]. Based on the conceptual theses of psychologists, 
the intercultural communication could be defined as the 
interaction of cultures, which takes place in a certain space 
and time; cultural contacts, which take different forms, are 
expressed through rapprochement, synthesis, additional 
information, dialogue, language; in this type of 
communication, they interact (occur) through language, 
culture and personality. When analysing studies in the field 
of intercultural communication, the authors conclude that 
the attention of scholars was mainly focused on the causes 
of barriers and misunderstandings in intercultural 
communication and possible ways to overcome them, the 
study of behaviour in an intercultural environment, 
especially, for successful management professional 
activity, personnel management or establishing business 
relations between communicators. There should be paid 
more attention to the personal development of the future 
specialist for effective intercultural communication, the 
development of one’s cultural beliefs and values, as well 
as one’s development as a professional to meet the 
described needs. 
 
Conclusions 
Thus, the important aspects of professional training of the 
future guide for the implementation of intercultural 
communicative interaction in professional activities 
include awareness of the cultural function of tourism; the 
need for basic psychological knowledge about the 
problems of intercultural communicative interaction for 
the development of values in the world (mutual respect for 
each other, tolerance, knowledge of individual features, the 
adequacy of emotions, ways and means of communicative 
actions and behaviour of communication partner); the 
intercultural component of professional training is 
considered as a tactic, which helps the future specialist to 

see the common and special features in different cultures 
that unite and divide them, to learn to communicate from 
the standpoint of intercultural dialogue; understanding of 
intercultural communicative interaction as a purposeful 
connection between representatives of different cultures, 
where an exchange of information, cultural and spiritual 
values occurs, while taking into account the uniqueness of 
every culture in professional activities to meet the needs of 
tourists; preparedness to eliminate the contradictions of 
communication (the constructive nature of 
communication, which deepen, improve and develop the 
relationship, and the destructive nature of communication, 
which destroys the relationship). 

Hence, the application of a cultural studies approach to 
the training of a tourism specialist is important. This, in its 
turn, necessitates the filling of training programs for 
tourism professionals (guides) with cultural meaning and 
emphasises the need to create appropriate educational and 
methodological support for this process for future 
professionals to obtain professionally important qualities 
necessary for successful career and relevant skills for high-
quality communicative interaction with representatives of 
other cultures. In addition, the problems of training of 
guides require the modern system of vocational education 
to develop basic competencies, as well as to determine the 
content and methods of training specialists in this field. 
Nowadays, it is necessary to define and approve at the 
legislative level of the standard of training guides in 
accordance with European requirements. The European 
standard EN 15565: 2008 “Requirements for professional 
training of tourist guides and qualification training 
programs” mentioned in this study can become a base for 
training guides in Ukraine, but it needs additions with 
consideration of regional and socio-cultural components. 
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Анотація 
 
Актуальність. Міжкультурна комунікація розглядається як цілеспрямований зв'язок між різними культурами, 
який здійснює обмін інформацією, культурними та духовними цінностями через професійну діяльність для 
задоволення потреб туристів, враховуючи при цьому унікальність кожної культури. 
 
Мета. Це дослідження аргументує значущість культурологічного підходу до професійної підготовки 
майбутнього екскурсовода до міжкультурної комунікативної взаємодії. Зазначається, що задоволення постійно 
зростаючих потреб споживачів туристичного ринку є актуальним питанням. Підкреслюється, що професійна 
підготовка фахівця цієї галузі має бути зорієнтована на забезпечення якісної теоретичної та практичної 
підготовки фахівця, готового до професійно-комунікативної взаємодії зі споживачами туристичних послуг. 
 
Методика. При взаємодії з аудиторією екскурсовод використовує методи педагогічного впливу, які ґрунтуються 
на дидактичних принципах (науковості, ідейності, зв'язку з реальним життям, доступності, систематичності, 
наочності та переконливості). Вони визначають зміст, організацію і методи навчання екскурсантів під час 
екскурсії, незалежно від того, чи є вони дітьми або дорослими. Екскурсійний метод є основою екскурсії і являє 
собою сукупність способів передачі знань екскурсоводом і сприйняття цих знань екскурсантами. 
 
Результати. Особистісні якості, пов'язані з розумінням внутрішнього світу людей та гуманним ставленням до 
них, є визначальними для майбутнього екскурсовода. Туристичні послуги розкривають внутрішній світ людини 
в нових аспектах, що супроводжується виникненням нових емоцій і психологічним розвантаженням. У цьому 
процесі нелінійно докладаються інтелектуальні, сенсорні, пізнавальні зусилля для збагачення соціального 
досвіду, незалежно від матеріального становища людини (в чому певною мірою і полягає демократичність 
туризму). 
 
Висновки. Представлено основні аспекти професійної підготовки майбутнього екскурсовода до міжкультурної 
комунікативної взаємодії у професійній діяльності. 
 
Ключові слова: екскурсія; екскурсовод; міжкультурна комунікативна взаємодія; педагогіка туризму; професійна 
підготовка фахівців туристичного супроводу; культурологічний підхід в освіті; стандарт підготовки 
екскурсоводів. 
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