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Abstract

Relevance. The relevance of the problem investigated in this scientific article is determined by the fact that at the current
level of integration into education, methodical approaches to improving systems for rating the results of higher education
institutions, as well as forms of proactive branding and positioning in the importance of implementing strategies, are not
sufficiently specified.

Purpose. The main goal of the scientific article is to form a practical concept for improving systems for evaluating the
results of a higher educational institution, substantiating the methods of proactive branding and positioning in the context
of integration at the European educational level.

Methodology. The following methods were used during the work: analytical, semantic, bibliographic, methods of
generalization and systematization, methods of observation, modelling, forecasting and evaluation.

Results. The main results are that priority integrative components of proactive branding and positioning of the university
have been determined, in particular web resources, place of interested parties, internationalization processes. The
effectiveness of mass media influence tools, which encourage certain organizations and target categories of citizens to
make decisions regarding the use of educational services in the conditions of competition on the knowledge market, was
also thoroughly substantiated and proven. The main criteria for evaluating the effectiveness of the training of applicants
for a certain specialty and relevant educational programs within the field of knowledge were determined.
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Conclusions. The practical significance of the study is that it has been proven that the international branding and
positioning of the university should become a separate integrative and proactive direction of its scientific, educational
and innovative activities. This will make it possible to demonstrate the leadership qualities and uniqueness of leading
Ukrainian universities, use new integration approaches, and open new investment and international perspectives. The
results obtained can be used by specialists in the field of pedagogy in practice for future research or introduced into the

educational process.
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Introduction

The topic of rating evaluation and proactive branding of
universities needs to be studied, since the transformational
processes and innovative changes of the knowledge
industry in the conditions of Ukraine’s integration into the
European and world community require identification of a
reference point for the purpose of creating a strategic
model of management of the education system and leading
institutions of higher education in this process as a basis
formation and development of the state scientific and
educational potential. The problem is that the factors that
have the greatest impact on education occur outside of
education field. Sometimes such factors are created
through self-education. In most cases, they are a
combination of external and internal readiness to be
subjugated by the forces of greatest importance in the field
of management education, among which university
rankings and branding. It is worth mentioning that ratings
cause an accelerated transformation of educational
institutions, from content to image.

Scientific studies of international authors on the issue
of rating and branding were devoted to transformational
processes and strategic approaches in the formation of a
holistic model of the national system of higher education.
The authors also focused on the conceptual foundations,
issues of increasing the efficiency of the system, quality
assurance and evaluation of the activities of higher
education institutions. The works of scientists are aimed at
forming a modern understanding of these issues and offer
new views on them. According to the authors D.V.
Karamyshev and L.P. Hordiienko [1], who also conducted
research on the positioning and branding of the university
as strategic orientations for integration into the
international  educational space, the government
development strategy of higher education of Ukraine for
2022-2023 is based not only on the goal of the country to
become a full-fledged member of the European
community, but also on the obligations assumed. It is a
member of the single European area of higher education
and complies with the provisions on ensuring its quality,
and development until 2030 in accordance with the Rome
Ministerial Communiqué of November 19, 2020 year and
the Paris Communiqué of May 25, 2018 [2]. Integration
into the international educational space is a determining
factor in implementing the positioning and branding
strategy of a modern university, an effective tool of which
is participation in leading, including international,
university rankings [3].

Researcher 1. Shcherbak [4] in her work, devoted to the
strategy of positioning methods of leading higher
education institutions in the international information
space came to the conclusion that the importance of
international ratings for determining the guidelines for the

development of universities were indisputable. The
corresponding trends serve to form a single integration
space of higher education, which is a global platform for
setting high requirements for the quality of educational
services, ensures the orientation of the university by
finding flexible forms and means of adaptation to the
demands of the world, knowledge economy, innovative
development and competitiveness in the international
dimension. One of the key elements of education quality
management in the context of growing competition
between higher education institutions is the ranking
assessment and proactive branding of universities. These
two components become necessary to achieve success in
the international educational space. The scientific work
carried out by L.V. Tanska and N.S. Rybchenko [5]
focuses on the importance of understanding rating
assessment in the context of the modern higher education
environment. It determines the importance of university
rating by students, parents or potential employers in
decision-making process. It also examines the
methodology used to evaluate universities, the criteria used
to compile the rankings, and the implications this may have
for universities.

The research by I.D. Yunyk [6] focuses on the role of
proactive university branding in attracting international
students and drawing attention to important educational
programs. It explores how universities can effectively use
their brands to create competitive advantages, identify the
uniqueness and attractiveness of their educational offer.
The work analyses strategies of proactive branding,
including marketing campaigns, cooperation with students
and potential partners, as well as development of a quality
image of the university. The research by 1.V. Hyrka [7]
focuses on the relationship between ranking and proactive
branding of universities. He considers how the interaction
between these two aspects can create a synergistic effect
and improve the position of the university in the
educational space. The work analyses examples of
successful use of ranking assessment and proactive
branding, as well as strategies that help universities
respond to the challenges and opportunities of the
globalized educational market.

On the basis of this analysis the ranking assessment and
proactive branding of universities are important tools in the
quality management system in the process of integration
into education at the international level. They contribute
increasing the attractiveness of universities for students
and researchers from different countries, provide
competitive advantages and help meet the modern
requirements of the educational market. Given the rapid
changes taking place in the educational environment,
understanding and effectively using these tools becomes a
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critical task for universities to ensure their place in the
international educational space.

Materials and Methods

During the research, various sources were used, such as
international legislation, legal acts [8], legislation and
normative legal acts of Ukraine [9], as well as publications
in open scientific sources [10]. The following methods
were used for the analysis, generalization and
systematization of these documents and sources of the
scientific article on the issue of the organization of the
system of rating evaluation and branding of higher
educational institutions: bibliographic, substantive and
analytical. In addition, empirical methods were also
applied, including observation, modelling and forecasting.
They helped to obtain specific data and conclusions that
support the analysis and generalization of the received
legislative and regulatory acts. The application of these
research methods contributed to a thorough analysis and
systematization of legislation and regulatory acts related to
the organization of the rating system and branding of
higher education institutions.

A methodical approach to the formation of the index,
including the identification of categories on the basis of
which it is necessary to form daily evaluation indicators,
such a model as STEPS (Students-Teachers-Education-
Practice-Science) was proposed. The model includes 5
levels of evaluation and contains indicators of different
weights (in %) in each category. The assessment
corresponds to a certain set of these indicators in specific
categories and each of them can be grouped from smaller
elements that have measurement criteria. The proposed
STEPS model is based on a common set of indicators
designed to compare the performance of universities of
different types. This model provides an opportunity to
evaluate the activity of higher education institutions based
on a complex integral indicator, which includes the
following main components: the quality indicator of
potential in the field of science and pedagogy, index of
educational quality, international recognition by potential
parties. According to the STEPS methodology, these
components allow evaluate and compare the level of
achievements of higher education institutions in many
important aspects of their activities.

Applicants and their
families — regarding
admission to educational
ingtitutions

Employers organizations —
regarding the employment
of graduates

Partner institutions and
organizations — regarding
the prospects for the
development of academic
partnership

A generalized evaluation method was used, which
includes a hierarchical sequence of components of the
rating evaluation system. Parameters for determining this
hierarchy may include a global rating criterion, indicators
of thematic areas, rating indicators and primary
information base. In this methodology, the global rating
criterion is a parameter by which a general evaluation of
the activities of universities is carried out and its rating is
determined. The global rating criterion can be represented
by an integral rating indicator or the sum of places
according to the direction index, depending on the quality
of the primary information taken from the database. When
developing the STEPS model, the following method was
used: benchmarking. The benchmarking method was used
to identify the model components based on other
recognized evaluation methods mentioned in the
publication, as well as the analysis of relevant methods that
are internationally recognized. Identification of functional
target and autonomous indicators, their optimal ratio and
filling was carried out with such methods of scientific
research as morphological and comparative analysis,
analysis of competitiveness, determination of standard and
competitive advantages.

Results and Discussion

In modern conditions of globalization of higher education
and standardization to evaluate the activities of educational
institutions, the rating status of higher educational
institutions becomes an important indicator of its academic
reputation, perception by the expert environment and
positioning in the scientific and educational space. Ratings
of higher educational institutions as modern information
and analytical systems contribute to a comprehensive
assessment of the current state and development trends of
various educational institutions, taking into account their
complexity. However, from a marketing point of view,
ratings are effective means of media influence that
stimulate organizations and target groups of citizens to
make decisions about using educational services in the
conditions of competition in the knowledge market. They
are important tools that influence the decisions of
applicants regarding admission to higher education
institutions and employers regarding the employment of
graduates (Figure 1).

International institutions —
regarding integration
projects of cooperation

Business — regarding
mvestment attraction

Institutions that analyze
and evaluate activity —
regarding the capacity of
educational institutions

Figure 1. Decisions made using academic ratings in international practice
Source: compiled by the authors.
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One of the main strategic goals of a modern university
in the international educational space is to identify
opportunities to improve its ranking positions both at the
international and national levels. Ukrainian universities are
already represented in the world rankings, although their
presence is currently quite limited. According to the latest
data of the two leading world rankings, which cover about
1800 positions, in 2023, 10 Universities of Ukraine were
included in The Times Higher Education World University
Rankings [11], and 11 Ukrainian universities were
included in the annual QS World University Rankings [12].

The presented data confirm that the world rankings
mainly include classical and technical Ukrainian
universities with a diverse range of activities. This is a
reflection of modern trends, as competitive universities in
a globalized world are primarily open to integration,
interdisciplinarity and flexibility, providing opportunities
for expanding education and research even in related fields
of knowledge. This combination of classic professions
with the latest technologies, as well as the combination of
traditional specialized knowledge and skills with universal
and flexible “Soft Skills” are becoming decisive for
potential employers. World rankings of universities are
formed on the basis of the following international
principles [13]:

1. Ensuring transparency, objectivity  and
independence of ranking. To achieve this goal, available
data of direct measurements, open on web resources of
both universities and independent national and
international organizations and institutions, are used.

2. Assessment of the complexity and variety of
activities. For this, the assessment is carried out taking into
account a wide range of activities (for example, various
specialties and educational programs, various scientific
directions), which allows for a more objective assessment
of universities compared to highly specialized institutions.

3. Giving priority to integration processes. Taking
into account the priority of European integration processes
in the higher education of Ukraine, the weighting
coefficients of international indicators of higher education
institutions in the TOP 200 rating are set at a higher level
than the weighting coefficients of national indicators.

As for Ukrainian realities, today information systems
demonstrate an integrated approach to the rating of
universities, which professionally conduct analytics and
carry out positioning, providing target audiences with
background information of an analytical nature. The
“Vstup.osvita.ua” information system compiles the
ranking of universities based on the results of the
admissions campaign every year. It is aimed at informing
the general public. The ranking statistics based on the
results of the 2022 admissions campaign are divided into
several groups and contains statistics on the average base
exam (external independent assessment), the number of
entrants to paid and budget forms of education, the
competition for a free place, the number of people in
private educational institutions.

The rating contains data from the Unified State
Database on Education based on the results of the 2022
admissions campaign (information system). The most
complete, objective and integrated into the international
academic space from the point of view of the expert
environment is the Rating “Top-200 Ukraine”, since it is a
global rating, and its methodology is comparable to
international rating assessments. The annual national rating
“Top-200 Ukraine” significantly influences the decisions
of applicants and other target categories of stakeholders,
industry management bodies regarding giving preference a
university in such matters as training, employment of
graduates, partnership, government orders and investments
[14].

The idea of ranking universities in the rating is to
ensure complete openness, transparency and independence
of this rating. To create the rating, available data obtained
from direct measurements are used, which are published on
the websites of national and international independent
organizations. The rating methodology is constantly being
improved and is increasingly directed towards the use of
global international rating systems [15]. In 2022, the
evaluation of the activity of higher educational institutions
of Ukraine was carried out on the basis of a set of 10
indicators, of which 6 were international, and 4-national.
The weighting coefficients of these indicators were also
taken into account (Table 1).

Table 1. Indicators of evaluation of university activity in “Top-200 Ukraine”

No. Indicator Weight Activity
1 QS World University Rankings 0.145 Academic activity in a global dimension
2 Scopus 0.145 International scientific and publishing activity
3 Webometrics 0.145 Evaluation by comparing their Internet resources
L . Evaluation of the impact on the goals of sustainable
4 THE University Impact Rankings 0.145 development of the UN
s Nature Index 01 Cltat.10n pf sc1ent.1ﬁc.w0rks of the unlyer51ty in
scientific publications on natural sciences
6 QS Graduate Employability Rankings 0.1 International assessment of graduate employability
7 All-Ukrainian competition of scientific 0.025 Quality of educational and scientific work
student works results
Prizes of the President and the
8 Verkhovna Rada of Ukraine for young 0.065 Scientific work of education seekers
scientists
9 Patents obtained by university scientists 0.065 Inventive activity
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Value according to the number of
10 applicants’ applications and the average
competitive score

0.065

Attractiveness for applicants

Source: [15].

Items 1-4 reflect the influence of global ratings, which
are part of the international system of evaluation of higher
education institutions. Points 5 and 6 are also international
in nature, but assess more specific aspects and fields of
activity. As for items 7-10, they reflect national
components and features of the assessment, and according
to the principles of international ratings, may have less
weight compared to global indicators. In the QS World
University Rankings 2023, which is a global ranking,
universities are evaluated according to six categories of
indicators. A set of indicators and their weighting factors
for the QS World University Rankings [12]:

1. Academic reputation (40%): assesses the quality
of teaching and research at the university through expert
surveys of the academic community.

2. Employer reputation (10%): takes into account
employers’ assessment of graduates’ competence and their
skills and knowledge, which are valuable in the market.

3. Teacher/Student Ratio (20%): evaluates the
teacher/student ratio to determine the teaching load and
create a conducive environment for students.

4.  Citations (20%) and ratio of international students
and teachers (10%): assesses the formation of a
multinational intercultural environment through the
involvement and interaction of quality foreign teachers and
students.

Scopus is a database that indexes about 20000 scientific
works and publications. The rating result is determined by
citations of articles published by higher educational
institutions in scientific works. The rating table of
Ukrainian universities is ranked according to the Hirsch
index. This index is a quantitative indicator based on
scientific publications and their citations [16]. In the same
time the Webometrics rankings analyses more than 25000
universities worldwide that have their own web resources.
This rating is based on an assessment of the level of the
university’s presence in the Internet space. The main
purpose of the rating is to evaluate the scientific,
educational and social activities of universities through the
indicators of their presence in the web space [17].

The Times Higher Education Impact Rankings is a
global ranking of the performance of higher education
institutions based on the main UN Sustainable
Development Goals. The ranking uses balanced scores to
compare the following areas: research, outreach,
leadership and teaching. In the direction of research, the
rating assesses the extent to which the university
contributes to the achievement of sustainable development
goals through research in relevant fields, such as the socio-
humanitarian component, economics and rational use of
resources, ecology and environmental protection [18]. QS
graduate employability ratings provide information on the
results and job opportunities for graduates. In these
rankings, special attention is paid to global players in the
market and employers who are actively working at the
international level and are represented in the digital
environment. This is due to the consequences of the
COVID-19 pandemic and the importance for graduates not
only to obtain a degree, but also to have universal flexible

communication skills, including modern technologies and
means of communication [19].

To obtain additional information about the key
elements of the above-mentioned indicators and the
possibility of increasing the university’s rating by
including it in international rating evaluation systems, it is
necessary to register on the relevant web portals and
provide information about the institution of higher
education and its activity. Communication with
international rating agencies involves providing complete
background information that is accurate and can be used by
international rating providers for comparison when
preparing ratings. This information allows the university to
position its capabilities in the global scientific and
educational environment. These indicators of the
effectiveness of training in these rating systems cannot
fully determine decision-making regarding the results of
training in a specific subject area. In this regard, it is logical
to consider the introduction of a holistic sectoral (based on
the field of knowledge) indicator, which will evaluate the
activity of a higher educational institution in accordance
with the training of specialists in a certain field. This will
allow for a more insightful selection of universities
depending on their specifics and the creation of sample
groups from the list of higher education institutions based
on industry characteristics and subject areas of activity. It
is proposed to use the indicator known as the “industry
index of evaluation of university activities” to determine
the quality of educational activity in a certain field of
knowledge. This index can be used as a generalized
indicator of the evaluation of a higher educational
institution within a certain direction (for licensed
specialties), and as a specific indicator of evaluation for a
certain specialty (for a specific educational program). The
integral index will be defined as the sum of indices for
individual specialties and educational programs [20].

Directly measured indicators are used for the
calculation, which are objective and can be confirmed and
clarified. From these indicators, a general industry rating
of higher educational institutions is formed, which reflects
the quality of their activities both in broad subject areas and
according to individual specialties. Rating by this specialty
contributes to the improvement of the general sectoral
ranking of higher education institutions, which is
calculated by averaging by all specialties and dividing by
their number. That is, the integrated industry indicator of a
higher educational institution is calculated as a sum of
indicators according to specialties, divided into licensed
ones, with which educational activities are carried out. To
establish the Index and organize the quantitative evaluation
indicators into specific categories, a systematic
methodology called STEPS was introduced in 2019. This
model encompasses five assessment categories, each
comprising aggregated indicators with assigned weights
(expressed in percentages) from the indicators in that
particular category. The evaluation process involves
assessing a set of indicators within each defined category,
which may consist of smaller components with their own
measurement criteria [21].
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The evaluation process, following the appropriate
approach, is straightforward and follows a step-by-step
algorithm for handling a set of indicators within each
individual category. The results are then summarized and
utilized in the rating evaluation system of the higher
education institution. The evaluation system maintains
balance by assigning weights to the set of indicators within
the defined categories, ranging from 15% to 25%. The first
two categories primarily focus on the human capital aspect

of the institution, encompassing both students seeking
higher education and educators providing educational
services. These categories carry a significant weight of
50%, emphasizing the role of human intellectual factors in
the institution’s development. The other three are related to
the specific resource potential, scientific and
methodological support of the institution, application of
knowledge in practice in certain areas. These categories
have a weight of 50% too (Table 2).

Table 2. Integrated Index components (STEPS model)

No. Categories Indicators Weight
I Students X 25%
II Teachers X 25%

I Education X 20%

v Practice X 15%

A% Science X 15%

Source: compiled by the authors.

The basic evaluation criteria can be defined as those
that provide an unambiguous idea of the effectiveness of
student training in a certain specialty within the field of
knowledge. Some of these criteria are particularly
noteworthy because they characterize:

1. The contingent of students who choose higher
education in this specialty.

2. The quality of scientific and pedagogical workers
who form specialized groups.

3.  Features of educational programs and methodical
support.

4.  Projects implemented within the framework of
support programs and grants within the framework of
international cooperation.

5. Solving issues related to employment and student
internships.

6. The existence to ensure the quality of internal
educational activities adapted to a specific specialty
(educational program).

7. Providing information, highlighting it on the
website of the educational institution.

These criteria reflect various components of the
effectiveness of student training in a higher educational
institution according to the chosen specialty. The specific
indicators for each category are as follows:

1. Students: Total number of students in a specific
specialty (budget, contract) and form of education
(including foreign students). Average results of external
independent assessments for the specialty in the institution.
Average score of the single qualification exam for
graduates in the specialty.

2. Professors: Total number of full-time scientific
and pedagogical workers in the support group for the
specialty. Number of faculty members with doctoral and
master’s degrees, academic titles.

3. Education: Availability of bachelor’s, master’s,
and doctoral programs in the specialty. Number of
accredited educational programs (including international
accreditation). Existence of joint degree programs. System
of professional development in the specialty. Number of
published  textbooks, study guides, methodical
recommendations.

4.  Practice: Official cooperation agreements with
partner organizations. Verified data on academic
exchanges, internships, and practical training. Project
agreements under recognized national or international
grants. Involvement of practitioners and employers in
practice-oriented training.

5. Science: Availability of a specialized publishing
house and professional publications. Number of
monographs and publications in scientific journals.
Citations according to global international organizations.
Conducting scientific events and research projects.
Creation of innovative entities and expert advisory bodies.

These indicators provide a comprehensive evaluation
of the higher education institution’s performance in
different areas. The introduced evaluation system, based on
an integrated industry index, will contribute to a more
rigorous selection and evaluation of the activities of higher
educational institutions according to industry and subject
characteristics. This will allow the real leaders of higher
education to distinguish themselves from the large number
of insufficiently qualified providers of educational
services, which today are massively engaged in the training
of specialists with higher education.

The current level of development of Ukrainian
universities takes into account that a significant part of
their structure, until recently, belonged to branch
educational institutions, such as institutes and academies,
which specialized in one or more related areas. However,
they have turned into modern European universities that
have their own characteristics and qualities, including an
interdisciplinary approach to solving problems in various
areas of social life and personal development. The most
important aspect of the development of leading Ukrainian
universities and their integration into the international
academic environment is maximum participation in
international university communities and compliance with
international evaluation criteria. Such a centre of world
ratings CWUR, that uses a holistic score — rather than
minimum scores or thresholds — to measure an
organization’s performance against the institutions
mission, vision and goals, demonstrated a list of the best
educational institutions, among which Kyiv National
University named after Taras Shevchenko — 1472
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according to the world rating in the Global 2000 list [10].
Branding of such universities should be integrated,
proactive and focused on influencing clearly defined
components that will ensure its effectiveness in relation to
specific target groups of stakeholders [22].

Branding and positioning of the university at the
international level should become a separate direction that
integrates and accelerates scientific, educational and
innovative activities. This will allow Ukrainian universities
to demonstrate their leadership qualities and unique
features, as well as use new approaches to integration. This
process creates challenges, but with it comes great
opportunities for resources, investment and international
perspectives.

Discussion

Taking into account the modern principles, approaches and
tools of rating evaluation of higher educational institutions
for the purpose of integration into education at the
international level, there is a diversity of views on the
creation and functioning of relevant systems on a global
scale. The positioning strategy defines a set of actions
necessary to distinguish one’s own branded products from
competitors’ products and create a positive perception by
consumers.

According to a study by P. Foroudi et al. [23], the key
idea is to use multilevel analysis to obtain a comprehensive
assessment of educational phenomena. The authors claim
that in order to achieve a deep understanding, it is
necessary to consider these phenomena in three aspects.
The geographic levels presented allow comparison of
learning outcomes across regions, countries, states,
continents, schools, classes, and more. The upper zone of
the cube includes demographic groups: age, ethnic, gender,
religious. The lateral side includes elements of society and
education, including curriculum, finance, teaching
methods, political change, and governance. These levels
are interdependent, and ignoring at least one of them
significantly impairs the quality of comparisons in the field
of education. Therefore, it can be stated that the conclusion
made by the scientists about the need for a multi-level
analysis of the studied phenomenon is beyond doubt.

S. Panda et al. [24] in their study identify the
parameters used for positioning without considering their
number. However, this aspect is extremely important
because it affects the value of the technique. Selecting a
larger number of indicator parameters significantly
improves the quality of research, but takes a lot of time.
According to P. Sultan and H.Y. Wong [25], although
global international non-governmental organizations set
themselves the task of evaluating the effectiveness of
education systems as a whole, rather than comparing
individual educational institutions, many aspects play an
important role in the functioning of the education system
and affect the activities of individual subjects in higher
education institutions as providers of educational services,
which is of decisive importance in the international market
of educational services. It is necessary to focus on the
importance of forming a system of control over education
indicators, which will be connected with the already
recognized systems of the world, which will allow
participation in international comparative studies of
education. This can improve the quality of educational

assessment and increase its effectiveness for the
formulation of national education policy. The principle of
functioning of the system indicates the need to organize the
collection and detailed analysis of statistical information.
It will make possible to consider Ukrainian education of
world educational trends and purposefully plan the
development of the national education system.

According to H. de Wit [26], in recent years, various
rating systems for higher education institutions have been
used to assess the quality of educational activities and
higher education. This is explained primarily by the variety
of approaches to evaluation in this field and the absence of
a monopoly on expert research. It is important to
emphasize that all ratings have some value. Each rating is
aimed at specific goals and audiences, includes significant
components, methodology and approaches to determining
the rating. The researcher recommends, first of all, to take
into account the target aspect of evaluating the activities of
higher educational institutions by involving international
and domestic rating agencies and expert institutions, as
well as conducting evaluations based on defined sets of
criteria that correspond to various evaluation principles and
methodologies. At the same time, the methodology of
formation and a set of indicators for evaluating the
activities of higher educational institutions should be
changed depending on the set research goals. A high rating
of the institution is the basis for creating a brand. It is
important to add that this question also plays a key role,
since the correct creation and application of the branding
concept is one of the most important tasks for the heads of
higher education institutions. At the same time, any activity
related to the positioning of the university in the minds of
consumers should be based on the management’s
understanding of both goals and objectives, as well as on
the construction of the brand formation process. For this, it
is necessary to understand the main objects of branding: the
product as an educational service, its corporate values,
staff, management and students.

S.N. Barringer et al. [27] are right to point out that
industry-specific higher education institutions cannot
compete with large research universities. This indicates, on
the one hand, a simplified approach to evaluation, and on
the other hand, it forces specialized higher education
institutions to reorient their educational and scientific
activities to “symbolic” indicators that are competitive in
the market. This contributes to the strengthening of
negative inequalities in the field of education.
Unfortunately, with such an approach, important industry
specifics can be lost, which makes the training of
applicants unique from the point of view of the qualitative
characteristics of the future specialist on the market.

H. de Wit and P.G. Altbach [28] in their article about
internationalization of higher education examine how the
international rating affects the activities of universities,
their competitive advantages. It also analyses the strengths
and the weaknesses of university evaluation through
rankings, focusing on their impact in a competitive
educational environment. It is important to agree that the
positioning strategy depends on the selection and creation
of a comprehensive offer that will ensure the attractiveness
and satisfaction of the market more than that of
competitors. When the current position and direction of
development have already been determined, it is necessary
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to consider basic strategic alternatives: improvement of
positions; gradual repositioning; radical repositioning;
displacement of competitors from the occupied position.

Thus, the management of the positioning of the higher
education institution in the international informational and
educational space includes the following main strategic
directions: identification and presentation of the unique
characteristics of an educational institution, educational
services and products that distinguish it from competitors;
implementation of the mission, goals and directions of
development, which contribute to the achievement of a
competitive advantage; analysis and assessment of
satisfaction by users of education services in higher
educational institutions and their competitors; detection of
the modern level of positioning of higher education and
prospects for its further development; preservation and
expansion of the achieved results to strengthen the position
in the market of educational services.

Conclusions

To ensure a comprehensive understanding of the social
significance and responsibility of higher education
institutions, it is crucial to draw the attention of relevant
public institutions to the following point: the assessment of
achievements in higher education should not solely rely on
broad indicators presented in absolute terms, considering
the institution’s integration into global systems and the
strength of its resource base. Instead, the primary focus
should be on criteria that evaluate the institution’s progress
in fulfilling its strategic objective of meeting societal needs
in specific areas. By implementing distinct indicators
tailored to specific fields and subjects, the assessment
process for higher education institutions can be enhanced,
leading to improved positioning that aligns with the desired
target audience. Introducing an evaluation system based on
an integrated industry index will enable a more rigorous
selection and assessment of the effectiveness of higher
education institutions based on industry and subject-

References

specific characteristics. This approach will allow top-tier
institutions to establish themselves as leaders in training
specialists in particular fields, thus optimizing their
positioning within the education system.
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job market. It is important to establish opportunities for
effective branding of universities in the target stakeholder
categories by focusing on key areas of optimization and
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these institutions and their efforts to meet the needs of
specific groups of consumers of scientific and educational
services based on sectoral, regional, or other relevant
characteristics. The next stage of this work involves the
feasibility of incorporating a comprehensive social
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PeiiTuHrOBe OLIHIOBAHHS TAa NMPOAKTHBHUH OPEeHIMHI YHiBepPCHUTETIB SIK CKJIAAOBi CHCTeMH
YHpaBJIiHHA AKICTIO B YMOBaX iHTerpauii 10 Mi’KHAPOHOI0 OCBITHHOI'0 IPOCTOPY

Jmutpo Kapamuines
XapkiBchKuii HallioHabHUHN yHIBepcuTeT iMeni B.H. Kapazina
61022, m. Xapkis, maiinan Cobomwn, 4, Ykpaina

Jwamuia I'opaienko
[onraBchkmiA Aep >kaBHUN MEIUYHUHA YHIBEPCUTET
36011, Byn. llleBuenka, 23, m. [lonTaBa, Ykpaina

Ouasbra I'pudxo
HarmionansHuit TexHivHUNA yHIBepcHTET "XapKiBCHKUAN MOMITEXHIYHANA iHCTUTYT"
61002, Byn. Kupnnuosa, 2, XapkiB, Ykpaina

HOais Hdinok
XapkiBchKHii HallioHabHUN yHiBepcuTeT iMeni B.H. Kapazina
61022, maiinan CBo6oau, 4, Xapkis, Ykpaina

Jlapuca I'penn
Hauionanshuii TexHigyHMi yHiBepcuTeT "XapKiBCbKUIN MOJMITEXHIYHUH IHCTUTYT"
61002, Byn. Kupnnuosa, 2, M. Xapkis, Ykpaina

AHoTauis

AKTyaJbHiCTb. AKTyalbHICTh TPOOJIEMH, IO TOCTIKYEThCS B HaHIA HAYKOBIM CTaTTi, BU3HAYAETHCSA THM, IO Ha
Cy4acHOMY piBHI iHTerpamii B OCBiTI HEIOCTaTHHO KOHKPETH30BAHO METOIWYHI MiIXOAM 0 BAOCKOHAJICHHA CHCTEM
PEUTHHTOBOTO OIIHIOBAHHS PE3YJIbTATIB AISIFHOCTI 3aK/IaJ(iB BUIIOI OCBITH, a TAKOXK (OPMH IIPOAKTUBHOTO OPEHIUHTY
Ta TO3ULIOHYBaHHA y B)KJIMBOCTI peai3amii cTpaTeriii.

Meta. OCHOBHOIO METOIO HAYKOBOI CTATTi € (hOPMYBaHHs MPAKTUYHOI KOHIIEHIIT BIOCKOHAICHHS CUCTEM OI[IHFOBaHHS
pe3yJbTaTiB IiSUIBHOCTI BHIIOTO HAaBYaJBHOTO 3aKiany, OOIPYHTYBaHHS METONIB IPOAKTUBHOTO OpEHAMHIY Ta
MO3MIIIOHYBaHHS B YMOBaX iHTErparii Ha €BpOINeHChKUI OCBITHII piBEHb.

MeTtopoJioris. I1i yac poboTH OyJI0 BAKOPUCTAHO TaKi METOIU: aHAJIITHYHII, CEMAaHTHYHUH, Oi0TiorpadiuHuii, MeToIn
y3arajbHEHHS Ta CHCTEMATH3allii, METOIU CITOCTEPEIKCHHS, MOACIIOBAHHS, IPOTHO3YBaHHS Ta OI[iHIOBAHHS.

PesynabTraTn. OCHOBHHMH pe3yJIbTaTAMH € BH3HAUYCHHS NPIOPUTETHHX IHTETPATUBHUX CKJIAJ0BUX IMPOAKTHBHOTO
OpeHIVHTY Ta TIIO3WI[IOHYBAaHHS YHIBEPCHUTETY, 30KpeMa BeO-pecypciB, MICI 3aIliKaBICHHX CTOpiH, IMPOLECIB
iHTepHamioHami3amii. TakoK IPYHTOBHO OOTPYHTOBAaHO Ta JOBEICHO €(DEeKTHBHICTh IHCTPYMEHTIB MeIia-BIUIMBY, SKi
CIOHYKAIOTh TIEBHI OpraHi3allii Ta IMUTbOB1 KaTeropii rpoMaisH 0 NPUHHSATTS PIMIeHb 010 KOPUCTYBAHHS OCBITHIMHU
MOCITyraMH B yMOBaxX KOHKYPEHIIiT Ha pUHKY 3HaHb. BU3Hau€HO OCHOBHI KpUTEPii OIliHIOBaHHS e()eKTUBHOCTI MiJIrOTOBKA
3100yBayiB 32 MEBHOIO CIELIAIBHICTIO Ta BIINOBIAHUMH OCBITHIMH [TPOrpaMaMiu B MeXax rainy3i 3HaHb.

BucnoBku. IlpakThyHe 3HA4YEHHsS AOCIIKEHHsS MOJATae B TOMY, LIO JIOBEAEHO, L0 MDKHApOIHHW OpeHAMHr Ta
MO3MIIOHYBaHHSI YHIBEPCUTETY Ma€ CTaTH OKPEMHM IHTErpaTHBHUM Ta INPOAKTHBHUM HAIPSIMOM HOTO HayKOBOI,
OCBITHBOI Ta IHHOBAIIHHOI AisTbHOCTI. Lle 103BOMUTE IPOJEMOHCTPYBATH JIIAEPCHKI SKOCTI Ta YHIKAJIBHICTD MTPOBITHIX
YKpaiHCHKUX YHIBEpCHUTETIB, BAKOPUCTOBYBATH HOBI IHTETpalliiHi MiAXOAM, BIIKPUTH HOBI iIHBECTHIIIHI Ta MI>KHAPOAHI
nepcrnektuBr. OTpuMaHi pe3yibTaTH MOXYTh OyTH BHKOpPHCTaHi (axiBISIMU B rajly3i IMEIaroriku Ha MpakTHIN Uit
MTOTANBIIHX JTOCIiKEHb a00 BIPOBAKCHI B OCBITHII mportiec.

KuarouoBi cioBa: mac-menia; mokasHukd eektuBHOCTI; Mogens STEPS; 3aknan; crpareris mo3umioHyBaHHS.
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